
The Value of  Academic Publishing in Humanities and 
Social Sciences from the Publisher´s Perspective



OurIdentity



The Unión de Editoriales Universitarias
Españolas [Association of  Spanish University
Publishers] is an organisation set up in Spain 

in 1987 that brings together

66 University
publishers
and research centers



•We represent more than 60.000 academic
books

•We are 7% of  all publishing in Spain
•1 in 4 non fiction books

•One of  the biggest publishing groups 
in Spain



OurMission



To represent,
manage,
promote

and defend
the general interests of  university editions in 

Spain, Europe and the rest of  the World



From the creation of  
strategy to

strategy in action



Three key elements:
Increasing visibility

Demonstrating quality
Transforming products into

services



IncreasingVisibility



Creating a
portal (unebook.es)
to sell all our associates’ catalogues:

55,000 references on paper
5,000 references in digital format (e-pub)

paper format; pdf; epub; mobi
Print on demand

Introducing books from other
american associations

Mexico / Colombia / Argentina / Brazil







DemonstratingQuality



Creating a
Stamp of  Quality

in association with an agency that improves 
quality in journals and in academic publishing

Creating new links with
Spanish research 

groups
working in publishing





Aims
•Identify and recognize best practices

•Promote  quality of  the edition
•Improve the perception of  the Quality 

Agency for the books published by Universities



Process
•Evaluation of  collections

•Previous analysis of  publishing quality 
criteria



Indicators (12 + 1)
Grouped around 4 drivers:

•Information about the collection: its 
communication, diffusion and access

• Publishing mission
• Publishing processes

•Reputation

•Capacity to attract foreign authors



1. Information
•Identification of  the collection

•Metadata
•Reviews of  books in journals

•Director profile
•Advisory board profile



2. Publishing mission
•Definition of  the mission (specialisation of  

the publishers)



3. Publishing processes
•Number of  books published
•Regularity and homogenity

•Detailed instructions for the authors
•Information about the selection process

•Detailed communication of  the resolution



4. Reputation
•Openness to authors beyond the University

•(international element: capacity to attract 
foreign authors)



Process
•Peer review of  2 scholars from the field of  

knowledge of  the collection
•Evaluation committee managed by Quality 

Agency (Aneca)
•Three years evaluation and maintenance of   

stamp for the next three years



Innovation
First experience to develop a stamp for 

scholarly publishers



Transforming productsinto services



Digital books:
Monitoring use 24 hrs a day + big

data + learning analytics = 
personalisation of  

lectures



Personalisation:
•Sending messages (interacting

with the reader and their
experience)





Personalisation:
•Creating lecture notes

•Sending questions to publishers/authors
•Publishing lecture notes or questions in social 

space







Personalisation:
•Knowing other peoples progress

•Collaborating with them; looking at their
notes







Personalisation:
•Creating new easier content for people with

dificulties with the book
•Creating new complex content for people who

are progressing well





OurDream



Build a
strategy

defined by 
European associations

of  universitry publishers
in accordance with 

American associations



Thank
You!

lpastor@uoc.edu
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