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1. Foreword

Trend of informationalization 

China online publication

- increase of 70% each year

In the trend of informationalization evoked by computer and telecommunication technology, Internet has penetrated every 

field in our society, which featured open, multiple, rapid and interactive. In China, online publication has achieved an 

increase of 70% above each year, and its industry structure is much different from traditional publication. The online 

publishing has become one of application areas in internet information service and important part in newly content industry.
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1. Foreword

· Research and surveys on online publication industry 
conducted by General Administration of Press & 
Publication of PRC (GAPP) in Beijing, Shanghai, 
Guangzhou and Chengdu

· The group as “Internet Publication Actuality and 
Management Strategy Research in Beijing Area”

· The group formed by Beijing Press & Publication 
Bureau and Beijing Press Institute

In the continuous research process to online publication industry conducted by General Administration of 
Press & Publication of PRC(GAPP), Beijing Press & Publication Bureau and Beijing Press Institute formed a 
research group named as ‘Internet Publication Actuality and Management Strategy Research in Beijing Area’. 
The group conducted researches and surveys in Beijing, Shanghai, Guangzhou and Chengdu, which logically 
based on “Internet Publication Management Temporary Regulations” implemented by GAPP and Ministry of 
Information Industry in August, 2002. Some basic understanding and new cognitions about online 
publication features in Beijing area and development trend in whole country have achieved in the research.
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2. Features of Online 
Publishing

2.1 Strong needs
2.2 Diversity of Publication
2.3 Online Game Overtaking
2.4 Traditional Resource Speeding up 
Online Publishing
2.5 Personal Publishing Appearance
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2.1 Strong needs
79.5 billions on-line users since the end 

of 2003 in China
One of nine on-line users coming from 
China. 
5.96 billions website and 30.89 billions 
computer on the net.  
10% Chinese information on the net 
around the world, 

According to some materials, there are 79.5 billions on-line users since the end of 
2003 in China, which is No.2 in the world. Globally, there are one of nine on-line 
users coming from China. In China, there are 5.96 billions website and 30.89 
billions computer on the net. There are 10% Chinese information on the net 
around the world, which after Britain, Japan, German. There are 12.2% users who 
visit Chinese website among global users, which ranked No.2 in the world.
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2.1 Strong needs
Why search internet:

the No.1 survey answer is to 
-search information on the net, 
-buy books/magazines and 
-wish to enhance books/magazines 
services. 

According to the statistical analyses from CNNIC, net users have a increased 
needs to online publication, and they have the same demand to search 
information and absorb knowledge. In the statistics, the No.1 survey answer is to 
search information on the net, buy books/magazines and wish to enhance 
books/magazines services. On-line information resources has become the main 
goal among web users.
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Table 1 CNNIC Statistics of Online 
Publication demands

Time
Search info on 

the net
Frequently 

search ebook
Ebook couldn’t 

meet the 
demands

Purchased
books

Hope to
enhance books
&magazine services

1999.7 95

2000.1 56.8 52.0 30

2000.7
57.97 38.04 25.52

2001.1
56.11 45.99 35.17 45.05 46.70

2001.7
68.84 45.99 39.34 58.33 50.92

2002.1 42.9 32.8 29.1 58.7 51.5

2002.7 46.1 37.4 36.3 58 51.6

2003.1 47.6 35.6 37.7 69 37.0

2003.7 53.1 32.6 38.9 67.7 39.4

2004.1 46.2 28.8 31.1 61.7 38.7
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Software development enterprises transfer from controlling in 
information resources development to providing and production of 
content resources

Financial system

Transfer from telecom foundation facilities operation 
business to information integration services business

On-line 
Publisher 
Structure

Traditional publication unit

Broadcasting system

Internet enterprises

Personal on-line publication

Enterprises with oversea investment background, personal website, 
and additional content service

Traditional publication unit (including press, newspaper, 
magazine, video products) march into on-line publication with 
their original media resources Transfer from telecom foundation 
facilities operation business to information integration services business, 
including information service, Internet service provider, sound info service, 
ASP and Internet integrated info services
Transfer from telecom foundation facilities operation business to 
information integration services business, including information service, 
Internet service provider, sound info service, ASP and Internet integrated 
info services
Financial system engages in on-line bank and industry info release business 
via its abundant 
client resources and inter-bank communication technology and information 
platform 
Broadcasting system combines program production and on-line interactive 
to develop on-line 
entertainment publication on the benefit of video resources and increasing 
wire users
Software development enterprises transfer from controlling in information 
resources development 

to providing and production of content resources
Internet enterprises (including website, specialty vertical website) provides 
all kinds of integrated 
information services, including participating on-line publication process
Internet enterprises (including website, specialty vertical website) provides 
all kinds of integrated 
information services, including participating on-line publication process
Personal on-line publication develops fast and becomes hot area which 
deserve attention and
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2.2  Diversity of Publication
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Types of Publication

Traditional publishers focus on publishing academic and educational publication. Others, not traditional publishers, provide music, video and game entertainment products, which are about 70%.
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2.3 Online Game Overtaking

Multimedia technology 
development

On-line Single PC Game

(Limited users)

1995    1996    1997   1998   1999   2000  2001   2002   2003

Mass On-line Game

(thousands users at the sa
me time)

Single PC/Console Game

(Single user)

Combination of Internet and 
multimedia technology
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2.3 Online Game Overtaking

9.1

68.3

32.8

18.2

0.0 10.0 20.0 30.0 40.0 50.0 60.0 70.0

On-line Game Market

Direct Contribution to telecom 
account revenue

Direct Contribution to IT 
Hardware

Direct Contribution to Media & 
Publication

2002’ China On-line Game’s Pull Effect to relative industry
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2.4 Paper Resource Speeding up 
Online Publishing

Online Publication Structure

23%

18%
12%7%

12%

7%
11%

10%
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Education
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2.4 Paper Resource Speeding up 
Online Publishing

Online Publication Advantage

There are 58 million,about 30 billion 
words,academic literatures be published 
online. the ratio between the nature 
science and humanities&social science is 
3.5 to 6.5. 

90% academic literature have been 
published online.

There are two Major online publication forms; one is Digital Library, another is  Academic Literature 
Publishing.  
Online Publication is easy browsing and reading; Easy transmission and easy retrieval.
From 1996 to 2002, 90% academic literature have been published online. 

In 2003, there are 6,000 titles be published online.
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Academic Literature On-line 
Publication Distribution

Notes: 
The statistics in the table come from major operational institutes and a certain repeat 
may exist.
One book equals to 10 articles, one Doctor & Master papers equals to 5 articles. 

Reference: “Reality and development trend of Internet production in China”, 
GAPP, Media, vol.2, 2004

No. Type of content On-line publication number 
(million pieces)

Equal to articles
(million pieces)

1 Magazine 23.75 23.75

2 Newspaper 4.45 4.45

3 Books 2.33 23.3

4 Conference article 1.56 3.5

5 Doctor & Master Paper 0.5 2.5

6 Internet Information 1 1

Total 33.6 58
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2.5  Personal Publishing 
Appearance

The Blog, a new publication form, 
has come forth, which is considered 
as the fourth online communication 
way after email, BBS, ICQ
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Supply and Demand

Summary
The Chinese internet content still need 
to be developed more.
In recent four years, there are over 80% 
presses starting to online publishing 
and some technology companies being 
breeding this market. 
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4. Conclusion

4.1 Comparison

4.2  Revelation

4.3  How to do
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4.1 Comparison

Academic Literature Online 
Publishing (image/text online 
publishing)
Online Games�multimedia 
online publishing)

In 2002, the incoming of Academic Literature online publication has reached 
RMB 15 million, and In 2003, it has reached RMB 24 million, which is the 
second only less than online game.
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4.1 Comparison

0
500

1000
1500
2000
2500
3000
3500
4000
4500
5000

1999 2000 2001 2002

� � � � � � � � � � �

�
�

�
�

Comparison with the CD publication and Online Publication

Through the industry of Academic Literature online publication, plenty of Information are integrated, Digital libraries based on knowledge and service are 
constructed, and national knowledge infrastructure has been build.



21

4.2 Revelation
As a result, Online Publication 
is not only the distribution of 
content, but also to construct a 
complex industry, which 
includes some vital parts such 
as Author, Press, Content 
Processor, Content Integrator, 
Technology Provider, Telecom 
Infrastructure, Content Seller, 
Information Service Provider.
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4.3  How to do

We expect an organizer in online 
publication industry, who has the 
ability and responsibility to organize 
online publishing of eBook.
-- core technology for online publishing

creditable in China publishing industry.
provides the Integrated Portal for online 
publication.
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Beijing Founder Electronics CO., 
LTD.

• B ra n d Æ ·Å Æ
– A P A B I

• S o lu tio n
– C o m p re h e n s iv e  O n lin e  P u b lis h in g  S o lu tio n Í êÕ ûµ ÄÍ øÂ ç³ ö° æ· ½° ¸

• D R M (D ig ita l R ig h ts  M a n a g e m e n t)
• A p a b i C E B (A p a b i C h in e se  e -P a p e r B a s ic )

– C o o p e ra tin g  w ith  4 0 0  p u b lis h e rs  4 0 0 ¼ Ò³ ö° æÉ çº Ï× ÷
• R e s o u rc e × ÊÔ ´

– 1 5 0  th o u s a n d  e B o o ks 1 5 Í òÕ ý° æÍ ¼Ê é
• W ith  co p yrith t
• F u ll T e x t R e tr ie v a lÕ ý° æ¡ ¢È «Î Ä¼ ìË ÷

– 5 ,0 0 0  n e w  tit le s  in c re a s in g  m o n th ly5 0 0 0 Ö ÖÐ ÂÊ éÃ ¿Ô Â
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Beijing Centurial SuperStar
Company

• Brand Æ·Å Æ
– SuperStar ³ ¬Ð Ç

• Solution
– Authorized by Author × ÷Õ ßÊ ÚÈ ¨

• 230 thousand authors have licensed to 23Í ò
• Not authorized by Publishers

– Reading Card & Digital Library ¶ ÁÊ é¿ ¡̈ ¢Ê ý× ÖÍ ¼Ê é¹ Ý
• Resource × ÊÔ ´

– Tens of thousands of eBooks
• Mostly Scanned Image É Ã̈ èÍ ¼Ê é

– 3 million theses 300Í òÂ ÛÎ Ä
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China Digital Library Company

• BrandÆ·Å Æ
– Chinese Digital LibraryÖ ÐÊ ýÍ ¼

• Solution
– Digital Library and Service
– Serving for China National Digital Library 

Project· þÎ ñÓ Ú¹ ú¼ ÒÊ ý× ÖÍ ¼Ê é¹ Ý¹ ¤³ Ì
• Resource× ÊÔ ´

– 200 thousand eBooks20Í òÖ ÖeBook
• Mostly Scanned Image¶ àÎ ªÉ Ã̈ èÍ ¼Ê é
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Ts inghua Tongfang O ptica l D isc  
C o.,L td . 

• B randÆ ·Å Æ
– C N K I

• S o lu tion
– C nki net, C hina A cadem ic Journa l, C h ina  C ore  N ew spaper, 

C hina M onograph, C h ina  D octora l/M aster’s  D isserta tionÖ ªÍ ø¡ ¢Æ Ú
¿ È̄ «Î ÄÊ ý¾ Ý¿ â¡ ¢× Ì̈ âÊ ý¾ Ý¿ â¡ ¢Ë ¶² ©Â ÛÎ Ä

• R esource× ÊÔ ´
– 1.78 m illion  L itera tures, 2 .4  m illion indeces1780Í òÆ ªÈ «Î ÄÎ ÄÏ ×£ ¬

2400¶ àÍ òÌ õÌ âÂ ¼
– 20 thousand p ieces increas ing  da ily Ã ¿È ÕÐ ÂÔ ö2Í òÌ õ
– 2.1  m illion new spapers  210 Í òÆ ª± Ö̈ ½È «Î Ä
– 80 thousand theses (200-2003) 8 Í ò± ¾Â ÛÎ Ä£ 2̈000£ -2003£ ©
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Beijing W angfang Data Com pany

• BrandÆ ·Å Æ
– W angfang DataÍ ò· ½Ê ý¾ Ý¿ â

• Solution
– Database and Inform ation Service

• Resource× ÊÔ ´
– Periodical, ThesisÆ Ú¿ ¡̄ ¢Â ÛÎ Ä
– Hundreds of Database½ ü° Ù̧ öÊ ý¾ Ý¿ â
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Thank   You  !!


